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Minnesota Master Gardeners
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Minnesota Master Gardeners
 Minnesota Master Gardeners by the numbers

• 2,336: active volunteers
• 142,194: hours volunteered last year
• $3.6 million: the annual value of this volunteer 

time per the federal rate for charitable giving of 
time

• 26,831: continuing education hours completed by 
volunteers last year to remain up-to-date on 
current horticulture topics and techniques
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Master Gardener Home
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Minnesota Sparks
 Minnesota Sparks, a series of outreach events 

to bring researchers—who are tackling the 
state’s most critical issues—into conversation 
with communities across Greater Minnesota. 

 The events give leading U of M researchers the 
opportunity to connect with Minnesotans on 
topics that are relevant and specific to those 
communities. All Minnesota Sparks events are 
free and open to the public.
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Minnesota Sparks
 Partnership with the UM Alumni Society

– November 1:  Rochester
– March 13:       Worthington
– April 3:            Duluth
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“Opinion” vs “Fact”
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The Challenge
 Extension is no longer the only source of 

information.  We are no longer the “only game 
in town”
 Must continue to move away from the “expert” 

model  
 Must continue to help people “made better 

decisions”
 Must find ways to work at both the individual 

and community level and “build capacity”
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UM Grand Challenges
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Extension’s Response

 Hmong Families and School Partnering 
for Students’ Success 
 Improving Childhood Food Behavior 

and Engagement at Farmers Markets: 
Statewide Power of Produce (PoP Club) 
Toolkit for Minnesota Farmers Markets
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Extension’s Response

 Building Capacity to Address Grand 
Challenges: An Action Plan to Advance 
Extension’s Leadership in the Minnesota 
Food Charter

 Applying Human Centered Design to the 
Latino Achievement Gap in South Eastern 
Minnesota



17

© 2016 Regents of the University of Minnesota.  All rights reserved.

 Urban vs Rural
– Population
– Age
– Income
– Education
– Race
– Politics

MN Changing Demographics

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj-rsXp8dLJAhVD8CYKHTmiASYQjRwIBw&url=http://geology.com/topographic-physical-map/minnesota.shtml&psig=AFQjCNED4YYwzgdVaiMRxt3QVwTHzcAAAQ&ust=1449891741006453
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Reaching New Audiences

 Youth Development
 Welcoming Communities
 Leadership
 Nutrition Education
 Small Farms – New and beginning farmers
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2016 - 2017 Budget
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EXTENSION 2016-17 BUDGET: $70.1M
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EXTENSION FUNDING TRENDS
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Calendar Year 2016
County MOA Funding By Center
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Grant Funding 2016

 Grant Award ratio = 64%  (67% in FY15)
 Total New Awards:  $19,673,927  ($15,942,843 in 

FY15)
 Several Large Federal Grants

– Brain Gain 
– Rural Grocery Stores
– IPM



26

© 2013 Regents of the University of Minnesota.  All rights reserved.

Extension Development

UM and UMF Campaign
Largest in the history of the University
First Campaign for Extension
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The Future:
Are We Ready?
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